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PANELISTS

CHARLOTTE ARMSTRONG
Strategist: Science, Education, and 
Communications for Alternatives 
Journal
In addition to her work with 
Alternatives Journal, Charlotte also 
coordinates events and outreach for 
the Laurier Centre for Women in 
Science, The Planetary Society, and 
Nerd Nite.

STEPHEN 
BOCKING

Professor and Chair, 
Environmental & Resource 

Science/Studies Program, 
Trent University

Stephen teaches a variety of courses 
in environmental studies, and does 

research on various aspects of 
environmental science and politics, 

both historically and in contemporary 
contexts.

MEGAN LESLIE

Senior Consultant – National 
Oceans Governance, 
WWF Canada
Megan is a former Member of 
Parliament for Halifax, Deputy 
Leader of the NDP and Vice Chair of 
the Standing Committee on 
Environment and Sustainable 
Development.

DEBRA ROSS

Manager, Outreach & Partnerships, 
College of Sustainability, 

Dalhousie University 
Debra  (B.A. University of Ottawa; M.A., 

Annenberg School of Communications, 
USC) most enjoys facilitating 

collaboration between ESS (students and 
community organizations, government and 

businesses in third-year internships and 
fourth-year Capstone projects.



ü ACME as the basis of a Communications Plan – Audience,  Channel, Message 
+ Evaluation

ü AUDIENCE: Need to analyze your audience to understand their:
ØDemographic
ØDisposition
Øand Knowledge

ü CHANNEL: The means by which the campaign reaches its audience. Types of 
channels include print media, modern audio-visual media, the internet, or 
interpersonal channels

üMESSAGE: ‘Messaging’ is a term to describe how you talk about who you are 
and why you exist as an organization. 

BASICS OF COMMUNICATION



For science communicators in the academic sector, there are MANY audiences for you to 
consider when communicating:

INTERNAL

ü Students

ü Across the Faculty/Institution

ü Stakeholders (Administration, Government, funders, donors, NSERC/SHRCC)

üAcross academia – At event’s like this….and to empower collaboration

EXTERNAL

ü Media – mainstream

ü Media – specialty

ü General Public

AUDIENCES



The worlds of ‘communications’ and ‘science’ are never static, and some new(er) 
developments warrant further conversation, including:

THE MOBILE MEDIA EVOLUTION

ü There are more tools to use – but how (if at all) does that change how we get our 
message across? 

NEW NATIONAL LEADERSHIP

ü What will ‘sunny ways’ mean to science communicators, especially those in the 
environment? 

COP21

ü How can science communicators help Canada fulfill its promises and obligations?

FORT McMURRAYWILDFIRE

ü Is this a ‘teachable’ moment? How can science communicators help Canadians 
understand the complexities related to the real-world impacts of climate change

BREAKING NEWS…



Fostering Ideas and 
Inspiration Since 1971

Is A Proud Founding Partner of 

ALTERNATIVES JOURNAL
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